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Aims and Scope

The Journal of Business Research applies theory developed from business research to actual business
situations. Recognizing the intricate relationships between the many areas of business activity, JBR
examines a wide variety of business decisions, processes, and activities within the actual business
setting. Theoretical and empirical advances in buyer behavior, finance, organizational theory, and
behavior, marketing, risk and insurance, and international business are evaluated on a regular
basis. Published for executives, researchers, and scholars alike, JBR aids the application of empirical
research to practical situations and theoretical findings to the reality of the business world.

Call for Papers

JBR seeks material offering theoretical developments that are tested by original business research.
Manuscripts that describe applications of these findings to business or social policies are encour-
aged, as are manuscripts that include alternative theories, a review of available literature, com-
mentary, methodology, and replication. The editorial policy favors manuscripts testing theory or
studying environments within the actual business setting, ranging from household consumption
behavior to profit and nonprofit organizational behavior.

Abstracting and Indexing Services

Articles are abstracted or indexed in: Anbar Abstracts, Current Contents, Management Contents,
Management Literature in Brief, Personal Management Abstracts, Psychological Abstracts, Public
Affairs Information Service, Social Sciences Citation Index, Work Related Abstracts.



